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A  b a n k  o f  f r e s h  c o n t e n t ,  t h e m e s  a n d  i d e a s

I n s p i r e d  b y  w h a t ’ s  g o i n g  o n  i n  m e d i a ,  
m a r k e t i n g ,  c u l t u r e  a n d  S k y

T o  i n s p i r e  s t r a t e g i s t s ,  p l a n n e r s ,  c l i e n t ,  
p a r t n e r s h i p  s p e c i a l i s t s  a n d  a n y o n e  l o o k i n g  f o r  
s o m e  m a r k e t i n g  i n s p i r a t i o n .

T o  p r o v i d e  s t i m u l u s  a n d  t h o u g h t - s t a r t e r s  
a r o u n d  h o w  y o u  c a n  w o r k  w i t h  u s

T h i s  d e c k  i s  a  c u t  d o w n  v e r s i o n  t o  g i v e  y o u  a  
t a s t e  o f  w h a t ’ s  p o s s i b l e  f o r  y o u  b r a n d .  I f  
y o u ’ d  l i k e  t o  e x p l o r e  i t  i n  m o r e  d e t a i l ,  p l e a s e  
c o n t a c t  u s  b y c l i c k i n g  h e r e .
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A  D I G I TA L
R E S E T



P e o p l e  n o w  s p e n d  m o r e  t i m e  w i t h  
d i g i t a l  t h a n  a n y  o t h e r  c h a n n e l

D i g i t a l  n o w  t a k e s  t h e  l a r g e s t  
s h a r e  o f  m e d i a  s p e n d  f r o m  b r a n d s

C o n n e c t i v i t y ,  
a c c e s s i b i l i t y ,  

c o n t r o l ,  c h o i c e

A t t e n t i o n ,  
a d d i c t i o n ,  
i s o l a t i o n ,  

s e l f  c o n f i d e n c e

+ -

W h y  d o  w e  
n e e d  a  d i g i t a l  

r e s e t ?

A c c e s s i b i l i t y ,  
a u t o m a t i o n ,  

a c c o u n t a b i l i t y

V i e w a b i l i t y
E n g a g e m e n t

P r i v a c y
B r a n d  s a f e t y

S h o r t - t e r m i s m

+ -



Digital spend?

What can you do
with Sky Media

toreset

Mrs. Foster



C o n s i d e r  e f f e c t i v e n e s s  
o v e r  e f f i c i e n c y

T a r g e t  c o m m e r c i a l  
v i d e o  c o n s u m p t i o n  n o t  
a l l  v i d e o  c o n s u m p t i o n

B u i l d  t r u s t

Outdoor

Search

Social Media

YouTube

Magazines

Radio

Newspapers

TV

Source: TV/Ad Nation, 2016,  Ipsos Connect/Thinkbox, adults 15+  
Question: ‘In which, if any, of the following places are you most likely to find advertising that…’

%  o f  p e o p l e  
w h o  t r u s t  

a d v e r t i s i n g  
o n …



T a r g e t  b i n g e  v i e w i n g  o n  d e m a n d  
o f  S k y  s t a c k e d  b o x  s e t s

B e  i n  u n m i s s a b l e  c o n t e n t  a c r o s s  
p l a t f o r m s

Q2
The Third Day
Hitmen
Breeders
Code 404
Save Me 2
Strikeback 8
The Trip to Greece Q3

Gangs of London
I hate Suzie

Bulletproof 2
Riveria 3

Tin Star 3
In the Long Run 3

Brassic 2



B u i l d  p o d c a s t s  a r o u n d  
o u r  p r o g r a m m e s  a n d  

c h a n n e l s  f o r  b r a n d s  t o  
s p o n s o r

P a r t n e r  w i t h  o u r  b r a n d  
o r  c h a n n e l  e v e n t s  o r  
e x p e r i e n t i a l  s p a c e s

C r e a t e  h a c k s  o r  
l e s s o n s  i n  f i t n e s s ,  

m i n d f u l n e s s ,  y o g a  t h a t  
l i v e  o n  S k y  o n  d e m a n d

S k y  B r o a d b a n d  B u d d y  
l e t s  y o u  m a n a g e  e a c h  

s c r e e n  i n  y o u r  h o m e  
f r o m  a n  a p p  o n  y o u r  

p h o n e  o r  t a b l e t .


