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A  b a n k  o f  f r e s h  c o n t e n t ,  t h e m e s  a n d  i d e a s

I n s p i r e d  b y  w h a t ’ s  g o i n g  o n  i n  m e d i a ,  
m a r k e t i n g ,  c u l t u r e  a n d  S k y

T o  i n s p i r e  s t r a t e g i s t s ,  p l a n n e r s ,  c l i e n t ,  
p a r t n e r s h i p  s p e c i a l i s t s  a n d  a n y o n e  l o o k i n g  f o r  
s o m e  m a r k e t i n g  i n s p i r a t i o n .

T o  p r o v i d e  s t i m u l u s  a n d  t h o u g h t - s t a r t e r s  
a r o u n d  h o w  y o u  c a n  w o r k  w i t h  u s

T h i s  d e c k  i s  a  c u t  d o w n  v e r s i o n  t o  g i v e  y o u  a  
t a s t e  o f  w h a t ’ s  p o s s i b l e  f o r  y o u  b r a n d .  I f  y o u ’ d  
l i k e  t o  e x p l o r e  i t  i n  m o r e  d e t a i l ,  p l e a s e  c o n t a c t  
u s  b y c l i c k i n g  h e r e .

mailto:david.evans@sky.uk?cc=skymedia@sky.uk&Subject=Inspiration%20Hub%20contact


M a r k e t i n g  i n  
a  P a n d e m i c
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Phase one: State of Emergency Phase three: A New Reality?  

Demonstrate citizenship and maintain a 
constant brand presence with authentic 

messaging.

More optimism with a focus on customer 
needs, get audiences ready for re-acceleration 

with a mass reach campaign.

Phase two: Recovery Phase

Secure relevance around what the world will 
look like? Consumer behaviour may be 

different for a few years.  



PHASE ONE 

S t a t e  o f  
E m e r g e n c y



W h e r e  a r e  w e  
n o w ?

I N C O M E  &  U N E M P L O Y M E N T

7  i n  1 0  s a y  t h e i r  h o u s e h o l d  i n c o m e  h a s  
a l r e a d y  b e e n  a f f e c t e d  o r  w i l l  b e  

a f f e c t e d  b y  t h e  p a n d e m i c .

V I R T U A L  C O N N E C T I V I T Y

F a c e b o o k  g r o u p s  c a l l s  h a v e  
i n c r e a s e d  1 0 0 0 %  s i n c e  t h e  s t a r t  

o f  t h e  p a n d e m i c

W AT C H I N G  M O R E  T V  G E N E R A L LY

S k y  M e d i a  s h a r e  o f  c o m m e r c i a l  

i m p a c t s  n o w  35 .5%

C H A N G I N G  B R A N D  E X P E C TAT I O N S

7 7 %  o f  p e o p l e  b e l i e v e  t h a t  b r a n d s  
s h o u l d  t a l k  a b o u t  h o w  t h e y  c o u l d  b e  

h e l p f u l  i n  t h e  n e w  e v e r y d a y  l i f e



B E I N G  S U P P O R T I V E  
b y  o f f e r i n g  r o o m s / c a b i n s  

a s  a d d i t i o n a l  h o s p i t a l  
s p a c e

B E I N G  U S E F U L
C r e a t i n g  p r o d u c t s  
t h a t  s u p p o r t  t h e  

g l o b a l  e f f o r t

B E I N G  A D A P T A B L E
M a k i n g  n e w  c r e a t i v e  

t h a t ’ s  a p p r o p r i a t e  t o  o u r  
c u r r e n t  s i t u a t i o n

B E I N G  E N T E R T A I N I N G  
w h i l e  s u p p o r t i n g  

g o v e r n m e n t  a d v i c e



Where we think we can help
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B o o s t  p o s i t i v i t y  w i t h  
f e e l  g o o d  c o n t e n t  

U t i l i s e  n e w  w a y s  o f  
c o n n e c t i n g  a n d  b r i n g  

p e o p l e  t o g e t h e r

B e  a g i l e  a n d  r e s p o n d  t o  
c h a n g i n g  c o n s u m e r  n e e d s  a n d  

p l a n  a r o u n d  t h e  c h a n g e s  i n  
v i e w i n g  b e h a v i o u r



PHASE TWO 

T h e  R e c o v e r y  



• Source: KANTAR – China impact



• Source: KANTAR – China impact



• Source: KANTAR – China impact



Where we think we can help
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U s e  d a t a  t o  i d e n t i f y  
l a p s e d  a u d i e n c e s  w i t h  

p e n t  u p  s p e n d s    

B u i l d  f a s t  r e a c h  
a g a i n s t  o u r  c o n t e n t  

a n d  p l a t f o r m s

T a p  i n t o  w h a t  w e  h a v e  
m i s s e d  b u t  k e e p  t h e  g o o d  

t h i n g s  g o i n g

Month Channel Group All Households High Value Purchases Multiple Medium Value 
Purchases

Single Medium Value 
Purchases

Low Value Purchases High Value Purchases Multiple Medium Value 
Purchases

Single Medium Value 
Purchases

Low Value Purchases

Jan-17 ITV1 35,219                               38,642                               39,380                               38,454                               36,695                               110                                     112                                     109                                     104                                     
Jan-17 Entertainment 20,051                               19,001                               20,762                               19,837                               20,706                               95                                       104                                     99                                       103                                     
Jan-17 UKTV 15,337                               14,394                               14,625                               14,549                               15,817                               94                                       95                                       95                                       103                                     
Jan-17 Sports 13,836                               15,707                               15,524                               15,055                               14,762                               114                                     112                                     109                                     107                                     
Jan-17 C4 12,292                               12,778                               14,416                               13,687                               13,485                               104                                     117                                     111                                     110                                     
Jan-17 FIVE 11,768                               13,865                               14,709                               13,047                               12,660                               118                                     125                                     111                                     108                                     
Jan-17 ITV Digital 11,179                               10,817                               10,651                               10,627                               10,576                               97                                       95                                       95                                       95                                       
Jan-17 SKY ENTERTAINMENT 10,743                               10,025                               10,569                               10,542                               11,048                               93                                       98                                       98                                       103                                     
Jan-17 Other 8,697                                 10,705                               9,831                                 9,715                                 8,225                                 123                                     113                                     112                                     95                                       
Jan-17 C4 Digital 8,621                                 8,181                                 9,376                                 9,142                                 9,598                                 95                                       109                                     106                                     111                                     
Jan-17 Documentaries 8,325                                 7,688                                 7,676                                 8,113                                 7,492                                 92                                       92                                       97                                       90                                       
Jan-17 Kids 6,716                                 7,017                                 8,652                                 8,336                                 7,374                                 104                                     129                                     124                                     110                                     
Jan-17 News 4,920                                 4,728                                 3,957                                 4,310                                 4,801                                 96                                       80                                       88                                       98                                       
Jan-17 Movies 3,268                                 3,251                                 2,946                                 2,715                                 3,037                                 99                                       90                                       83                                       93                                       
Jan-17 Ethnic 1,750                                 2,656                                 1,312                                 1,933                                 1,204                                 152                                     75                                       110                                     69                                       
Jan-17 FIVE Digital 1,713                                 1,708                                 1,365                                 1,559                                 1,425                                 100                                     80                                       91                                       83                                       
Jan-17 BT 1,414                                 1,348                                 1,444                                 1,573                                 1,317                                 95                                       102                                     111                                     93                                       
Jan-17 Lifestyle & Culture 1,202                                 925                                     1,075                                 1,116                                 1,210                                 77                                       89                                       93                                       101                                     
Jan-17 Music 1,095                                 963                                     1,218                                 1,197                                 1,012                                 88                                       111                                     109                                     92                                       
Jan-17 SKY 958                                     807                                     712                                     851                                     980                                     84                                       74                                       89                                       102                                     
Jan-17 C4 Music 392                                     328                                     415                                     413                                     363                                     84                                       106                                     105                                     93                                       

Total TVRs Conversion vs All Households

Planning Report  by Channel Group  



A  N e w  
R e a l i t y

PHASE THREE 



Source: WARC / COVID-19: Three scenarios for the impact on media planning | Category Consumer projections based on survey in China / Other Findings based on MERS and SARS Pandemics 



• Source: BrandZGlobal, 2019





Where we think we can help



A i m  f o r  f a m e  w i t h  h i g h  
i m p a c t  c a m p a i g n s  

U s e  e m o t i o n  t o  d r i v e  
c o n s u m e r  c o n n e c t i o n s

T a p  i n t o  t h e  n a t i o n a l  
c o n v e r s a t i o n

Source: ‘Marketing in the Era of Accountability’, 2007 IPA
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