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So what can you do with this info?

Here are some of our recommendations & ideas




Plan for a change in Christmas TV consumption
Using a combination of channels, platforms and data driven targeting
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The Reluctant Landlord Christmas Special
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Online businesses are now the biggest investors in TV
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Source: Nielsen, 2019 ‘Online business’is a Thinkbox-created category which consists of all online-only brands and online services for bricks and mortar businesses.



So what can you do with this info?

Here are some of our recommendations & ideas




Generate demand and stay front of mind

g 10Urs Y,
Supermarkets: Christmas advert Word of Mouth scores

YouGov Brandindex Word of Mouth score asks which of the following brands have you
talked about with friends and family in the past two weeks (whether in person, online, or
through social media) (% net score shown, indexed to 11 November)
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GEO-TARGETING STORES THAT ARE

START EARLIER USE SPONSORSHIP TO CUT THROUGH OPEN & CATCHMENT AREAS




Close the loop from off-line to online

Web Attribution

AdVance Retargeting
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Provide evidence of TV's
effectiveness at all points of the
marketing funnel

Retarget TV viewers with sales
driving messages
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"V is the most effective channel in driving short term response
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AVERAGE PROPORTION OF SHORT-TERM MEDIA DRIVEN SALES CONTRIBUTION

Delivers the most short-term sales

SHORT-TERM PROFIT ROI EFFICIENCY
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Creates the highest short-term profit



TV is the most effective channel in driving short term response

MEDIA EFFECTS BY CHANNEL THE VARIABILITY OF RETURNS BY CHANNEL

Channel Benefitting from the Effect
100%

CHANNEL GENERATING ONLINEVIDEO, ONLINE GENERIC
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Source: Demand  Nov 2019, MediaCt Theory Key: 0-2% 3-4%

Makes every other channel work harder In an uncertain climate, is the least risky



So what can you do with this info?

Here are some of our recommendations & ideas




Build reach fast with the right audience
By targeting an in-market audience
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FAST COVER BUILD TARGETING FOR NEW BEHAVIOURS SHORT-TERM, REACTIVE TARGETING




Charlotte George
Client Partnership Controller

In discussion with:

Julia Sparrow Faisal Alani
Area Media Manager Partnership Manager
Mondeléz eBay




Submit your questions

in the chat window
to ALL PANELISTS
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The Breakfast Club Microsite

www.skymedia.co.uk/breakfast-club/

The Inspiration Hub
www.skymedia.co.uk/inspiration-hub/culture



THANK YOU!




