


A  b a n k  o f  f r e s h  c o n t e n t ,  t h e m e s  a n d  i d e a s

I n s p i r e d  b y  w h a t ’ s  g o i n g  o n  i n  m e d i a ,  
m a r k e t i n g ,  c u l t u r e  a n d  S k y

T o  i n s p i r e  s t r a t e g i s t s ,  p l a n n e r s ,  c l i e n t ,  
p a r t n e r s h i p  s p e c i a l i s t s  a n d  a n y o n e  l o o k i n g  f o r  
s o m e  m a r k e t i n g  i n s p i r a t i o n .

T o  p r o v i d e  s t i m u l u s  a n d  t h o u g h t - s t a r t e r s  
a r o u n d  h o w  y o u  c a n  w o r k  w i t h  u s

T h i s  d e c k  i s  a  c u t  d o w n  v e r s i o n  t o  g i v e  y o u  a  
t a s t e  o f  w h a t ’ s  p o s s i b l e  f o r  y o u  b r a n d .  I f  
y o u ’ d  l i k e  t o  e x p l o r e  i t  i n  m o r e  d e t a i l ,  p l e a s e  
c o n t a c t  u s  b y c l i c k i n g  h e r e .
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A League of Their Own Christmas Special
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The

change this
Star:How will TV viewing trends

Christmas?

Last Christmas



Arthur Christmas

+12% +15%
Set Top Box VoD Sky Go

+18% vs 2019 +13% vs 2019

+15%   +28%
Dec & Xmas YoY increase in 

mutual viewing

+15% vs 2019



Where we think we can help



Using a combination of channels, platforms and data driven targeting

LOW COST EFFICIENT REACH HIGH FREQUENCY ENVIRONMENTS CROSS PLATFORM REACH



No room at

means a BIG
online Christmas

The Reluctant Landlord Christmas Special



Black Friday

Online ShoppingIn-store Footfall Capped

Staying Local
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Source: Nielsen, 2019 ‘Online business’ is a Thinkbox-created category which consists of all online-only brands and online services for bricks and mortar businesses.



Where we think we can help



START EARLIER USE SPONSORSHIP TO CUT THROUGH
GEO-TARGETING STORES THAT ARE 

OPEN & CATCHMENT AREAS



Provide evidence of TV’s 
effectiveness at all points of the 

marketing funnel

Retarget TV viewers with sales 
driving messages



Make every

this Christmas
COUNT

The Smurfs Christmas Carol



Finances Front of Mind Value for Advertisers

Pent-up Spends Trust





Where we think we can help



By targeting an in-market audience 

FAST COVER BUILD TARGETING FOR NEW BEHAVIOURS SHORT-TERM, REACTIVE TARGETING


