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Take your brand to the MAX with the Adventures on PoP MAX sponsorship! Align yourself with the fun-filled adventures of the 

Pokémon world, or join Nat & Malika on there crazy journeys to school and connect with Sonic and his friends whilst they fight 

enemies to keep Seaside Island safe. This sponsorship is perfect for reaching young boys and Tom-Boys alike, are you ready to 

jump aboard and join the adventure?

The home of action & adventure for kids, PoP MAX is guaranteed to put to put a smile on anyone’s face. Providing enjoyable 

stories of comradery full of adventures it connects with the young boy audience through it’s wide range of compelling 

characters. POP MAX aims to entertain, amuse and engage with fun adventures the whole family can enjoy. This is the cheeky 

comedy children’s channel packed with laughs, action and taking it to the MAX!

Channel Overview

Scheduling & Accreditation Options

Mornings on PoP MAX

• 06:00-08:59 during Monday-Sunday

• Approx.  90 hours of sponsored content per month

• Approx. 720 sponsorship credits per month

• 4 x 10” & 4 x 5” sponsorship idents per hour

After School on PoP MAX 

• 15:00 – 17:59 during Monday-Friday

• Approx.  105 hours of sponsored content per month

• Approx. 840 sponsorship credits per month per month

• 4 x 10” & 4 x 5” sponsorship idents per hour

Evenings on PoP MAX

• 18:00-19:59 during Monday-Friday

• Approx.  74 hours of sponsored content per month

• Approx. 592 sponsorship credits per month

• 4 x 10” & 4 x 5” sponsorship idents per hour

*Please enquire for other available dayparts. 

Contact Details 

Sadie Burnett | MP Partnership Manager

0207 032 4449 | Sadie.Burnett@sky.uk  

Reaching 

1.7m Children 

in the last 12 

months 

*Enquire for full details

(Source: Techedge/BARB/CHD/HWCH/Aug 2022 – July 2023)

Reached over 

1.7m Children 

in the last 12 

months

Reached over 

1.1m Boys in 

the last 12 

months

Reached 29% of 

all boys aged 4-10 

in the last 12 

months
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