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Why NOW
is the time

to invest in
Women’s

sport…



20
24

20
25

England v Pakistan
CRICKET

England v NZ
CRICKET

7.5k 10+
Women’s sports hours in 

2023 on Sky Sports & 
TNT Sports

Different women’s sports

JAN - MAY

MAY

JUNE

JULY

AUG

SEP

OCTAPRIL

MARJAN

FEB
Quad Series

NOV

The Chevron 
Championship

SEPT - DEC 

DEC

JAN-DEC



higher attendance for 
Women’s Ashes 

 (since 2019)

WSL match viewing up YoY for 22/23 
(4x higher vs. 3 years ago)

up YoY for AIG Women’s Open 

increase in Sky Sports & TNT Sports 
audience to women’s sport vs. 2021

increase in Netball 
World Cup viewing 

(vs. 2019)

4.5x 45% +106%

+32% +82%
increase in TNT Sports audience 

to women’s sport since July
(YoY)

+20%



976k
Shields v Marshall All 
Female Fight Night

795k
Women’s Ashes 2023

734k
Solheim Cup 2023



29.2m
Women’s sport audience 

in 2023 

10.4m
Sky Media (Sky Sports & TNT 

Sports) women’s sport audience
 in 2023



Part of
Popular Culture



14.6m

14.4m

13.6m

13.5m

11.7m

10.5m

6.3m

5m

O2 – Official partner of the Red Roses 
(England women’s rugby union team  

Coca-Cola – Official partner of FIFA 
Women’s World Cup

Barclays – Title sponsorship of the WSL

Nike – Partnership with England Women’s 
Super League

Visa – Official partner of UEFA Women’s 
Football

Pepsi – Partnership with UEFA Women’s 
Football

Gucci – Partnership with football player 
Leah Williamson

Il Makiage – Official beauty partner of 
Arsenal Women

think more favourably of companies that support 
women’s sport through their sponsorship 

(42% 18-24s)

are more likely to buy from a brand that sponsors 
women’s sports (28% 18-24s)

 
adults are aware of a 

women’s sport sponsorship

SPONSORSHIP AWARENESS



PHASE 1
‘Right thing to do’

PHASE 2
‘Brand benefit’

PHASE 3
‘Attractive Investment’

PHASE 4
‘Commercial returns’

Interest

Commercial 
value

Today

WSL

Audience records broken 
every week, PE 
investment, merchandise 
sold out, budding TV 
subscriber value

Source: Deloitte Insights - Women’s elite sports: Breaking the billion-dollar barrier



Women’s Men’s

$1bn

$450bn

Karen Carney

"With women's football there is a 
bit of 'Insta v Reality’…There's still 
some real big foundations that we 
need to fix”



How can we
supercharge
the growth of 
women’s

sport?



Focus on a new
generation

of sports fans

2m 
new viewers to women’s 

sports on Pay TV in 2023

37% 
of viewers had NOT watched 

any other women’s sport prior 
to the Women’s Ashes



More young women

WSL 2023

24% 36%
U35s Women

More engaged

Increase in viewing 
time >9hrs

28% 



VALUES > VICTORY



ENTERTAINMENT TRADITION>



STORYTELLING
STATS

OVERLOAD>



of committed women’s 
sports fans wish there was 

more non-live women’s sport 
content available

of committed women’s sports 
fans believe it is difficult to 
know where to find non-live 

women’s sports content

58% 47%

Women’s sports fans are hungry 
for more content



Address the limits In 
Women’s sport

Supercharge unmissable 
sporting moments

Go beyond the  
sports bubble



Break free 
from precedent

Shape the 
future

WITHOUT
LIMITS

Don’t lift and shift

Don’t shrink and pink

More accessible & flexible

More than a badging exercise



Address the limits In 
women’s sport



Address the limits In 
women’s sport

Facilities Talent Pipelines

Clothing and 
Equipment

Entry Points 
to Viewing



RESEARCH



Supercharge unmissable 
sporting moments



THR I L L S

SKILLSTHRILLS RIVALRIES



Bring the party homeShareable and collectable 
content for all

Address the limits In 
Women’s sport

Supercharge unmissable 
sporting moments

Technical support…Dramatising the game



OUTDOOR SKY DISTRIBUTION 
LOCATIONS

SKY PUBLISHER PLAYER SOCIAL PARTNERSHIPS



Break out of the 
sports bubble



“Young sports fans are most likely to 
follow athletes because of their 

personalities rather than choosing 
favourites from their chosen teams.”

Rise of Parasocial fandom

Rise of parasocial fandom

Authentic, rounded, relatable Massive growth potential



LIFESTYLEENTERTAINMENT

DOCUMENTARY REALITY



Address the limits In 
Women’s sport
Go beyond the  
sports bubble

Reality

Fashion and Beauty Boutique Fitness 
Crossover



Address the limits In 
women’s sport

Go beyond the  
sports bubble

Supercharge unmissable 
sporting moments



Q&A


