TYPE ——— DATES STATUS £ INVESTMENT

Full Channel Sponsorship 01/01/2025 - Available

Opportunity 2025 31/12/2025 Best offers deadline
set for13/12/24

Available on request




SPONSORSHIP sly [media

CHANNEL OVERVIEW

CHANNEL OVERVIEW TECHNOLOGY & TALENT
Sky Sports F1 will be the only destination to watch all 24 races live Technology and innovation such as the on-board cameras and the
from across the 2025 Formula 1 season. As the full channel solus Sky Pad are core drivers to Sky Sports F1 and allow viewers to feel

sponsor, a brand will be aligned with Sky Sports’ unrivalled coverage  well and truly immersed into the action.

of the world's Number one motorsport, following every race

weekend right through to the chequered flag! Sky Sports F1 has a whole host of expert and enthusiastic pundits.
Martin Brundle is the standout presenter for most, as he is felt to be

This multi-platform sponsorship opportunity creates an ‘alwayson’  knowledgeable and experienced, his ex-driver status providing him

sponsorship and allows a brand to align with F1 content, whereverit  with credibility. Ex-World Champions Jensen Button and Nico

sits within the Sky Sports ecosystem. Rosberg add star quality and the all-important drivers inside view.

A FULLY IMMERSIVE CROSS-PLATFORM EXPERIENCE

Multiple touchpoints keep F1 fans engaged with multiple opportunities for maximum brand exposure:

G

sky
sports

SIq 42%

sports

<\ —— - 30% of Sky homes have 9% of the overall SSF1 42% of visitors to Sky 21% of the overall viewing

ot , tuned into the F1 channel channel viewing for the Sports F1online claim to for the Italian Grand Prix in

e 2 LALAITT since the 2024 season Italian Grand Prix in Sept " not have a Sky Sports TV Sept 2024 was viewed
Sl(y S p or tS y — 4 began - equating to 2.1m 2024 was via Sky Go subscription OOH, adding an additional

households. 502k incremental viewers
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SPONSORSHIP

INVENTORY

24 Live Races - the
only place in the UK to
watch all 24 races LIVE

~

6 Sprint Races

&

24 Live Qualifying

Sessions

media

sky

Sky Go Live 6”
accreditation each

time a user initiates a
Sky Go live stream via

60 Live Practice

the Sky Go app

Sessions

Approximately 15m
listens / views derived
from the Sky Sports
F1 podcast

Approximately 65m+ Digital

skysports.com, YouTube, X

impressions across

and TikTok

\ 4

\ Live coverage
of 2 & F3

Sponsorship of all F1
content available to

download via Sky Go
& TV VOD services

Full catalogue of
supporting magazine
programming, including: F1
Legends, Welcome to the
Weekend & Ted'’s
Notebook.




SPONSORSHIP

INVENTORY & ESTIMATED DELIVERY

sky | media

PLATEORM FORMAT ESTIMATED DELIVERY
(RATINGS, IMPRESSIONS VIEWS)
Sky Sports F1 Broadcast Sponsorship including Live Races, Qualifying, 488.6
Practice, Highlights and associated Magazine programming. ABCIM Ratings
BROADCAST
7 S . 435
1x 30” spot within the Turbo Break ahead of each live F1 Race, 24 x total ABCIM Ratings
VIDEO 6” ident or ad placement for all live streams initiated via the Sky Go app 3,000,000

during live races Impressions
Display: Logo Placement, Mixed Display and Section Takeovers across the

DIGITAL skysports.com F1 section. 66,700,000
Video: 6-30” non-skip solus pre-roll on F1 content across web, app, YouTube iRt O /s
& X Amplify + Sky Sports TikTok ‘Premier Pulse’
Bespoke Sky Advance campaign with audience targeting to either extend or

SKY ADVANCE | reinforce the Sky Sports F1 sponsorship message (targeting to be agreed TBC - Depending on Audience

between parties)
Audio sponsor accreditation across all podcast episodes plus social 15000000

SOCIAL accreditation on all clips and content derived from the show posted on Sky m reésion,s /Views
Sports social platforms including YouTube, Instagram, Facebook & TikTok P

TERMS & CONDITIONS

The opportunity excludes on-air production
Excludes independent research

Subject to brand, channel and OFCOM approval separate sponsor

Excludes ad serving costs & online creative production

* UKonly - ROl opportunity available upon request
*  Sponsorship will run in ROl until the ROI feed has been sold to a

* Estimated linear deliveries are modelled from average programme TVR



AUDIENCE & INSIGHT
o o
3.7 million
£50,000
Average Monthly Reach
Vot
Usually watch finance
& business shows
Women
68%
A B Social Grade AB
Men
/ SOCIAL CLASS & AGE
Travel Abroad for
' , Holidays
MenABC1 | 37% Men1634 | 15% Y
Women ABC1 18% Women1634 | 8%
Men C2DE . 32% Men 35-54 25% O
Women C2DE I. 14% Women 35-54 12% Business Trips Abroad
S IVASports P4 Menss+ | 28%

Women 55+
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