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CHANGE
has never happened this

…and will never be this
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30%
Return rateCampaigns

43%
New to TV

110+

70%
Return rate Of top 

100 advertisers 

74%
New to TV

71%

IRELAND

UK



+6% +7% +22%

Spontaneous 

ad recall

Prompted

ad recall

Creative

recall

Linear + AdSmart…



Impact
the AdSmart

Measuring

Downsizing

A League of Their Own



Campaign Date

23 Jul – 19 Aug

Sky Households Location:

Sky AdSmart HH AND 

Experian Mosaic; Career 

& Kids; City Centre Mix; 

Industrious Urban 

Fringe; Upwardly Mobile 

Enclaves; Established 

Elites; Young & 

Mortgaged

Dublin

AIB Mortgages 



AIB Mortgages

Recommend AIB to

Friends / family / colleagues

+4%

Prompted recall of 

creative  

+50%+24% 3%

Opened an account / 

appointment with an advisor

Brand favourability

“AIB is a bank I like”



Campaign

20 Jun – 31 Jul

Sky Households Location

Experian Mosaic; 
Established Elites, 

Upwardly Mobile, City 

Centre Mix, Struggling 

Society, Careers & Kids, 

Young & Mortgaged & 

Better Off Greys

Dublin

GoCar



+25%

An attractive alternative 

to car ownership

brand awareness

uplift

+71%

Increased prompted 

recall of creative  

+33%

+100 %+100% +50%

Recommended Go Car to

friends / family / colleagues

Visited the Go Car 

website

Spontaneous usage 

consideration

GoCar



Enhancing
the

capability



Mosaic
2018



AdSmart Regional
Over 100 channels
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