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Supercharging our investment in content







Sky Cares Sky Scholars

GAA Super

Womenin Tech Games Centre




Sky VIP Sky Broadband Buddy



Malcolm Murray

Director of Ireland Sales




GROWTH IN IMPORTANCE OF DEVELOPMENT
VIEWING ON DEMAND OF ADSMART
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Linear Reach
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TV Viewing continues to migrate across platforms
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SKY HH's 2% 2% 2% 36%

Tech Edge (28 day viewing), pre broadcast viewing is from the BARB non linear database (BARB / TRP), Sky Go is from BARB Dovetail, based on 17 programmes
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17 Stacked Sky Entertainment Shows

42%

On Demand
before broadcast
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On Demand after Sky Go
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444k

On Demand

Source: Tam Irl, Ac Nielsen, Commercial Impacts / TV Beats, Impressions
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Growing our VOD Opportunities
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The Sky Media portfolio reaches 83% of Irish adults each month

Digital

Sky WO & partner websites,
apps and social media
channels

Linear TV
live TV, recorded TV

3.21M

Total Reach - Ads 15+

Non linear TV
Sky On Demand, Sky Go

Source: Sky Media Landscape Study Ireland 2019 (figures are % of Ire population ROI) | monthly reach | Adults aged 15+ only | (excl. Sky WO Ents websites), Ire universe based on TAM Ireland ES Ads 15+ (3.876m)



The Sky Media portfolio reaches 83% of Irish adults each month

Platforms outside of traditional live & recorded TV increase our reach by +20%

B Reached ™ Incremental

3.22m 3.22m
sox  2.51TmM 2.68m 2.79m 2.83m 3.02m 3.Ooo7m 3.22m
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Source: Sky Media Landscape Study Ireland 2019 (figures are % of Ire population ROI) | monthly reach | Adults aged 15+ only | (excl. Sky WO Ents websites), Ire universe based on TAM Ireland ES Ads 15+ (3.876m)

Total

yauouw AIDAD s3inpy
yoeay Ajyauow |e3o eipaw Ajs

wee'e






-

100" 33%  '.40%

Advertisers New to TV Return rate




AdSmart - Something for Everyone
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10%

Increase in addressable
homes liking TV advertising

10%

Increase in spontaneous
ad recall

2 2%

Increase in ad awareness
when combined

13%

Higher emotional
response to TV ads

207

Increase on purchase metrics
for new to TV brands

48"

Reduction in
channel switching







55 80%  120%

Increase in Website Purchase
Awareness Visits Consideration




What Next?
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Expansion and Global Sales
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Data & Tech

Measurement
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Partnerships
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Key Components

P00

Audiences Measurement C Flight Management
Currency
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