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AIB Case Study

@ Challenge

AIB, one of the Big Four commercial banks in Ireland, offer a full
range of personal and corporate banking services.

To drive appointments for mortgage advisor meetings, AlB
worked with AdSmart to deliver a uniquely targeted TV
campaign to key prospects.

@ Idea

Through AdSmart, AIB were able to identify audience attributes
with a high propensity to be in market for mortgage advice.
Utilising AdSmart's precision regional targeting capability, AIB
were able to ensure their TV ad campaign was only seen by
viewers in the key catchment area of Dublin.

® The 40” creative communicated the benefits of choosing a
mortgage with AlB, positioning AIB as the “Fair Option”
and stating emphatically that AIB offers an alternative to
“unfair mortgage practices”. The AdSmart campaign ran
after heavyweight linear TV activity and alongside a
heavyweight online ad campaign, VoD, and Out of Home
advertising.

The campaign targeted a Dublin audience of Mosaic
groups - Careers & Kids, City Centre Mix, Industrious Urban
Fringe, Upwardly Mobile Enclaves, Established Elites,
Young & Mortgaged
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